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INTRODUCTION

ONLINE PURCHASES

> Definition:

Online shopping or e-shopping is a form of clactronic commerce which allows consumers to
Ldircdly buy goods or services from a seller over the Intemet using a web browser. Altemnative
pames are: e-web-store, e-shop, e-store, Internet shop, web-shop. web-store, online store, online

siorefront and virtual store. Mobile commerce (or m-commerce) describes purchasing from an
pnline retailer’s mobile optimized online site or avp.

e e - ] » . . 2 .
The process of purchasing products online is said to be online shopping. It is part of e-

products on the seller’s website and choose the product to purchase. It is also possible to pay Cash
on delivery or buyer can pay online via the internet. The most popular online shopping websites

are Amazon. Flipkart, Myntra, etc. It is easy to order the products to doorsteps just by a few taps

without moving anywhere.

> Different terms:

o Checkout

o Shipping

¢ Payment

¢ Customer Accounts

o Catalog Management
» Caztalog Browsing

» Product Browsing

¢ Order Management
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¢ Site Management




Payment Methods

Online Payment Methods:
Online Bank Traaster

Crabn Cand

Debit Cand

Cash Card

Mobile Pavment (IMPS/Ainel Money)

OMine Payment Methods

Paisa Pay Cash an Delivery (for PowerShip sellers only)

> Online Purchases Process Flowchart:

Prod uct Searches

Customized Homepage

I Powerful search buttons can be
placed anywhere on the site, of

the cart’'s web pages

Sekct Product Category or Product search

Select Products M Temporary Onder Fik

] "Conlnue Shopping® can be
selected al any pomt, or

retum later if nternupted

Checlout Button clicked

]

E nter Personal, Billing and Shpping details  (Quemssse@{ CustomerData flle

g

Final Order Accep tance

E

Checkout using Secured Server

E .malil

Customer Invoices are sutomatically
Invelce gerd 1o the customer




R

o T =i

E

3 ‘m \?‘7;(: ;w""‘ <WL?‘{ '”‘:?i;,’ oy ¥ ;ﬁ Jf:e g"ﬁ’;‘ Pi}':;‘:l ‘??‘—E.‘; V =y " ‘ A

» Advantages:

v Convenience. It 1$ the

v No Crowds

major benefit of oniis

v No Pressure.

v Saves time.

v Saves Money,

v Reviews of product

v Multiple varieties.

v We can send gifs casily.

¥ Easy Price Comparison

v Online Tracking.

v Instant Payment.

v Contactless.

> Disadvantages:

£3]

B & EEEE &S

(%)

Frauds in Online Shopping

Delay in Delivery

You cannot touch the product

You cannot bargain

Hidden costs and shipping charges

Lack of interaction

Returns can be complicated

Spending too much time online

You don't know exactly what you are getting
Unfriendly, Scammy or C omplicated Websites
No sales assistance

No support for local retailers

o N
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A) Scope of the study :

* We conducted the survey on 2 clusters in Indira Nagar srea of Gudur mand
at Tirupati district,

“ In our team we have a total of 4 members .
collected the data from 20 households.

< Fmally we conducted the survey on the total 80 houscholds in Indira hager
arca of Gudur mandal at Tirupati district

3 i

fiach member in owr €%

B) Objectives of the study ;

* To study the awareness on Online Purchases among the people of Ind:
Nagar,

% To understand the issues with Online Purchases faced by the
people in Indira Nagar area of Gudur mandal at Tirupati district |

% To create an awareness among the people in Indira Nagar arca about Online
Purchases.

< To increase the number of digital transactions by the people as 2
digital India.

“ Tocreate awareness on today's technology.

< Toalert the people regarding online fraud.

r):’ ) ’),‘

C)Mecthodology:
To collect the data by preparing a questionnaire with 10 queries along
with sub queries and houschold details.




QUESTIONNAIRF

Below is the questionnaire format -
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Q} Do you prefer 1o purchase clothes online?
Ajwayy ~ (2

Frequently ~ (12

Sometimes - 16

Never < ()

Q4.D0 you tike to parchase cloctronics over onling?
Alagyy — OO

Froquently - 01

Scenctimes - (9

Never - |

Qlaccording to you which oar is casier”

ealine shopping-19
effine shopping-01

06 Wik aoe tahes bess time 1o shap”

Osline shopping-19
OfMise shepping-01

Q7.which one provides better offers ‘discounts?
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Online shopping-19
Offine shopping-01
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Alsays - 00
£ guently - 08
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Q9.what will you prefer for online or offline shopping?

Internet banking-06
Credit/debit cards-03
Cash on delivery-11
UPI payments-00

Q10.payment failures occur while making a payment?
Always - 00 ' ’
Frequently — 03

Sometimes — 17

Never - 00

Ql1.choose two products you buy frequently on this site?.

Clothes-17

Beauty products-13
Electronic gadgets-01
Kitchen needs-09

Q12.which sites or apps do you prefer more of online shopping?

Amazon-03
Filpkart-04
Meesho-13
Other names-00

Q13.how many times do you shop online in a month?

Once-16

Twice-04
Thrice-00
Morethan thrice-00

Q14.how would you rate your overall shopping experience?

Excellent-00
Average-19
Poor-01

Q15.how would satisfy the quality of products purchased online?

Super-09
Satisfied-00
Average-11
Poor quality-00




Q16.how safe did you feel while your card details?

Very safe-00
Okay, safe-03
Neutral-17

(Q17.did you receive your product within the given timeline?

"’L“)' l 3
No-07

Q18.how helpful was the customer support staff?

Excellent-00
Good-06
Average-14
Not helpful-00

Q19.how do you prefer online purchases?

Saves time-00

Saves money-10
Easier to purchase-10
Passionate-00

020.did you satisfied with delivery charges while purchased online?

Satisfied-03
Responsible-17
Not satisfied-00

DATA ANALYSIS -TABLES AND CHARTS

COMPUTER AWARENESS IN THE AREA

FEATURED SMART

ONLY FOR
PHONES PHONES

TELEPHONE

COMPUTER
KNOWLEDGE

INTERNET

AWARENESS

20

27 34

38




COMPUTER AWARENESS IN THE AREA

1 mSeriesl

DESKTOP/LAPTOP AT HOME
Yes No
0 25

DESKTOP/LAPTOP AT HOME

mYES
aNo

Online Banking

YES NO
25 0




Online Banking

mYES

mNO
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DIGITAL PAYMENT FOR ONLINE SHOPPING AWARENESS
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DIGITAL TRANSACTION FRAUD AWARENESS
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E-PAYMENT SYSTEM AWARENESS

'QUESTION | STRONGLY |AGREE | DISAGREE | 8TRONGLY
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IMPORTANCE = 0
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E-PAYMENT SYSTEM AWARENESS
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